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SECTION A
(Ol mark)

Define E-commerce (03 marks)

[y

2. Briefly describe any three advantages (,”.,_cmnm'cmf: _ ol

3. Differentiate between the following terms as applied in E-commer (3 marks)
i) B2B E-commerce and B2C E-commerce (3marks)
i) Social Commerce and Mobile Commerce (3 marks)
iii) Business Model and Revenue Model . (03 marks)

4. What is Web 2.0? Give any 4 examples of Web 2.0 sites (04 marks)

. List any Four types of revenue Models
6. What is the use of each of the following in Ecommerce site development
(02 marks)

1) Dynamic page generation tools

i) Site management tools ( ()Zmaris)

iii) Merchant Server Software Packages (02marks)
7. Give any three factors to consider for successful E-commerce site design (03 marks)

8. Briefly explain any Four security threats in the E-commerce environment (04 marks)
(0O3marks)

9. Give any three advantages of online marketing
(04 marks)

10. What is pervasive computing and give two examples of its application

SECTION B(60 marks)
Attempt three Questions

Question 1
a) Explain any Four Features of E-commerce that differentiate it from traditional commerce(0

marks)
b) Giving Examples, Explain the major types of Business-to-business (B2B) Business Models

(08 marks)

Question 2

a) Differentiate between the following terminologies as applied to developing E-commerc

presences
i.  Vertical and Horizontal scaling (3marks)
il.  Mobile Website and Mobile Web app (3marks)

b) Imagine that you are the head of information technology for a fast-growth e-commerce star
up. You are in charge of development of the company’s Web site. Consider your options fc
building the site in-house with existing staff, or outsourcing the entire operation. Decide
which strategy you believe is in your company’s best interest. Explain why you choose thi:
approach (4 marks)

¢) Discuss the steps involved in creating an e-commerce site. (10 marks)
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Question 3

a) Explain - .
pfain any Four dimensiong of e-commerce security

b) Differentiate b RREaEE
ctw i
N i een the following E-commerce payment methods
iy edit cards and debit cards (O4marks)
11) E-cash and E-check (04marks)
c) Secure i . -
) e clectronic funds transfer is crucial to e-commerce. Describe any three measures th
n be used to ensure secure E-commerce Payments. (06 marks)

Question 4

a) Explain the following strategies of online Marketing giving two advantages in each case

(04marks@)
1)Search Engine Marketing
i1) Email Marketing
ii1) Viral Marketing

b) Differentiate between Just-in-Time and Lean Production (04 marks)

c) Define Electronic Data Interchange and give 3 of its advantages (04marks)
Question 5

a) Explain any three unique features of Mobile Commerce (06 marks)

b) Describe any three business benefits of social commerce (06marks)

¢) Explain Four Ethical Issues in E-commerce (08 marks)



