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QUESTION ONE ¥

(a) A marketing manager in your organization is considering changing the distribution channels with the
View to improve upon sales. Explain the factors he would consider when deciding the marketing channel
mix. (10 Marks)

(b) What channel management decisions would you consider while carrying out your operations as a
marketing manager. (6 Marks)

(c) Explain the various channel types of conflict that any marketing process is likely to encounter in the
marketing process. (6 Marks)

(d) How can these conflicts be resolved? (3 Marks)

QUESTION TWO ¥
(a)Explain the concept of marketing channels (5 Marks)

(b) With relevant illustrations discuss the marketing channels structures and their respective functions.
(20 Marks)

QUESTION THREE
(a)Sate and explain the main functions of marketing channels (10 Marks) =&
(b) Discuss the functions of channels members in a distribution setting (15 Marks)

QUESTION FOUR

“Marketing channels members are players in the marketing channels who perform different roles in the
overall functions of Marketing channels” With clear illustrations and in line with the above statement
discuss the composition of this membership (25 Marks)

QUESTION FIVE X

(a)As student who has just completed studying marketing channels, you have been approached by a
client seeking knowledge on marketing channels polices. Explain to the client the respective polices. (15
Marks)

(b) Clearly bring out the relevance of an information system to a marketing officer involved in a
distribution of company products. (10 Marks)

QUESTION SIX -
(a) Distinguish between Logistics from logistic management (5 Marks) A

(b) Explain the various components of a physical distribution system (10 Marks)

(c) State and briefly explain the key principles of customer service standards in a distribution of company
products.(10 Marks) ~
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g - GOOD LUCK.



