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Question One

) Discuss the techniques that can be used to predict sales

[Smiks)

bY Explain the factors that may influence sales of a given product [14mks|

¢) Give any three advantages of material handling

Question Twao

) Suppliers and retailers have

[6mks)

aresponsibility of communicating their offer through several

channels. Discus the channels of communication [12mks]

b) Retailers commonly use Product specific promotional communications. Explain the indented

4.

objectives in this, [13mks] G

Question Three

a) Discuss the criteria that you can embrace in selecting a supplier for a given product [14mks]

b) Explain the concept of “
Question Four

a) Many businesses have found it a challenge to choose the right stock control system. As a

supplier relationship management” and give its benefits [11mks]

professional of merchandise Mmanagement, advise the businesses

[16mks]
b) Explain the term obsolete stock and state its causes [9mks]
Question Five :
a) Explain the term materials management and clearly show its importance [10mks] ¢
b) With the help of examples discuss the principals of material handling [8mks]
¢) Why would a super market control stock [7mks]

Question Six

a) Identify the practical considerations that retailers should make when drawing up their space

allocation plans in shopping mall. [16mks]
b) Describe the components of merchandise planning [9mks]
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